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AV B 5y S < A A = DA kg B R A B RR S A9 B3R R BT ((Alessandri, 2001 ;
177) o ML ZHZU8E A2 38 B B Aol B O, T3 A2 Al Fh 38 3 TR TR TE &R IR BE A I 1]
(RS B 2 R AF 1) 7 25 ( Alessandri, 2001) o AV B 453 ARG Al 7] 2 B AT H 3% J 7 A
TE) 3 Y B BT B, MR TR L B Al B O iy e it 7 S, iRIE AR T &
TR, 5 1) B 0y (L AE Ak B 3 ) 75 DL, 340 R DR Sk a8 1 BL 3 b 24 3
M AATH (Jack et al. ,2007:92) BRI, T TR 5338 A5 ) 4l B3 07 07 THI-93 T G50 AR €6
il B A s Wi il G R0 75 25 1) H B 57 7 ( Melewar, 2008 ) |, 5 40l 9 A5 457 B 5 2 A

s B #3:2025-09-25

HEWME B RASHF AL —HFR B P B FINZFEE L AT KGR (21BYY087) o9 BBtk s R

TEBRMN 50, Jo A 2F R H R FRBF RIS, B L, B EAFR, ERAFHSEBMA,
EBL,d M F R HRFREFRALALA, TZRAFH5EERL,

5| AR 20k, 200, ST AN B 3 @A TR TE SR AT [ D). AMEIE S, 2026(2) 157-70.
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X (Balmer et al. ,2006) , JXF L S 30™ A 5200 (He et al. ,2009) . Al B4 FIHE S 7E £
PRI ARRT R, RZ i Te i ek B0yt — S R A S T T e S BDE
BT LT ), ik DA SR SO R R S A T, TS TETE A By S 3 v Y E
C 5 R E N ANMFEE R 12 X1 ( Tourky et al. ,2020;Bednar et al. ,2020; 54 45 ,2022) .

ARG CRBRECT 257 A (2024 4ERR) ), I OB 28 B AR s A BRER — LR T
F A SRR KT T, R4 U R B VR ) R K S B BT LR B
e A Sy SR IS Sl vl e o S 7 V7 N AT A = = <o A= N < S i
it BT SIS YRR SR B 0 P RS i miAs 1 PR AR AN T
B, SR, bt EEFR i S0t v B B0 28 5 Al A0 BE B 4 v, 35 204l 6 9 i [ B T 4
PTG Bk H 25 2 R HOE AR R TR ST 0 b B Ak (5 AT B T, X B v
BF VT AR AE B 25 W AR rh T T A b 3 WA (W) T 3 00 SCAR AR A O T S Y
TR TE R R A S B Oy, I3 IR 4 o JE X S SR [ Al F] DATE IR A T
Hisg 4t A O TR IEAU S G 77, HESl v E R )R OIS R 2Rk 5. Rt andfey
i TRV SR AL 2 v B 2 55 Al B A B 103 0 — B AR AR ST I PR

| EEE T S T 5

MG EM AR S E R LB T —E R, XEMRERS TN
2 AR AL TR R S 2 AR, R T Al Al iz 2 RS T SR
WA I3 B 0y, D i RSO SR ABTEEL T IEBERAE | DI BEARIE TN 2 BT TR R
I, AT B E A AR S ST TR ST RO TR S S IR TS, K
XL AR B T HJEAM A IE B A RE T A Y L A AL ST IR Al B
(Fuoli,2017) . SHH4F (2022) W METFRFZ B A B, 208 T 0580 F8HK  Bamdy | iik  F4CAN
FHMEE A [AME FE SO Bk FIAT 5 A 3 38 77 AR R Aol B 1 4 P AR o 1 2% A 55
(2021) B2 TAESAT B NS S 0T T 56 5 E 2 23 W) Walmart Q] 3 i 375 15 52 B A 7
AL, 33 SO SR AT s A Al AR S By A FST AT RETE 5 2% M BRIE 5
filt, WFFE T AP BESC A B DB (2l mi A5 5 L) RS TR (38 | APRIIEE (SRR
FAFRACIAD) 0] T 3 LTy g 4n 4o 5 Bl Al 7 B30 - B 47 i fE A7 1 3% JR 7 (Pollach,
2005) , F7#)( Koller,2007) % %2 | e ENC F=4R4 7T 4R AT e 3@ ask )™ 25 10 2 A 5 8., 1
AR (A b s I, A sy T RIS AR ) NG 5 SR ( O BRIR) R OCHEARE &0 ) SR At
ThRR B Al By ——— A~ 2 Bk AL FUA b AL A BLES & 10 i 8L A, I8 % 3% ( Schnurr,

2016) 731 TS FE 2RI AE 728 ] Innocent B (B, , 146 SCR FIZ AL RFAE (18 7 74 B
.58 .



Fah FpL PEECTFETR LIRS Gy d R B S ST

AR ) 3878 T Al A0 o 38 o) 36 6775 1 M 76 1 A Hh —ZEAH B OGHK | % A0 4
Ay By ——L ik GEREE SRR AR AR IE S R, WA S s SO
F R A 2SO Dy LB SRR, IR R Al By i R T T SRS B R S DO (SR A
2019; H2%b 45,2021 BRI 45,2022 FEEE 45,2024) . RV BIAFTENTE 5 A AL A B
7T EEGERE EA B A — RS T RS A R R B A B e R
HEZR , A BE R ASZ AR ML B 03 B IR R O RFAE . AN, STTR TR SRS A Al B 1y i A Y
VERIM RAFRITE oG S %M AE (2022) RIS 3R B, BRI T IG5 1 1) (8 ] RE 6 4 53k
AV T I A AL S R, Alb A0l iz FH G T SR sk Al Aok B Oy (ELAS 0k — 25
W,

Al B 03 SEAR BT TR SRS T 5 46 52 51, e AN A2 3 R Al b [ Al 4R35 il
nferis AR TR SRS A B 03 . 1IN, B4 25 (2020) 5 %6 1 4R g Al AF i e sz 1 32 A
SCARME AL AR A T A B A% 5037 Al S A Sz AR AR RS 1 (2022) Mg A
TRV FISCHRER] 73 Hr AT i AT FE oAt 1 #4314 TR A BRI e e 13 (52
Ko S At ) AR n Al H 22 i B BETRAILNY (M A SR FRBE ORI AR ST AR ([
IR S5 T7 T A AL B 173 5 7 1 A5 (2023 ) AR Ry FH: 50 4 35 10 900 J2 SR D WESETE R
FBEL T A g A R R TR SRS A e Sy AR D e BRGUE RR Bl R AT B R R
TR TML A VR RS 4435 ALk R B Al 2 B, X B8P SER B T Sz 3, 4830
i b g 75 FE PR & L iEAT B RIS R A% B AR A B i . A BT BR AT 22 ¢
ZEPRIERHAR R, BOR B (1 b [ 50 2 5 Aol iUt i 2, 78 H ], Rl 3k 37
XA BE— 2D W5, AN, Al W5 I AR 32 2890 2R Al B8 Bl sl A 7 il KA
RILIE DN KR A5, 2 AR Aol B 3 A B R4S (E A5G . FNTS N (2021) BF5E 1
L7 3l AR AR A R W) RT3 2o T3l v 4 P 403 A ol B 1, (EL e R VR
HRSC, BRA T BEE— A0 1 o ] i a3 ke S AR T 2R AT L B B 7 ) T S 4, B
T3 b B Ao lb 38 T PR e s AL g T

PATEMTFE 22 K FHTE R — D0 s o0 b, W25 e T R SO 5 R ik =4
JESA AL S ATHEDR . 75 WLAE B T SR TR R T H. Wmatrix SR R0 SO, BL45 3280
fIE (SRR 27,2021 RIS 45,2022 W14 45,2023) , SR, 78 HOULROWAE BE , A )24
AIBOEAF AR 22 5 . S5 (2019) 76 LA B PR EE48 FR IR LA 10 DL R g i/ 1) 555
SRS, OULAR SR ARAR AR (Bl 51 ik AR A SEE S T B WIAF P AE (2023) 78 FFOULAE 5 TE
TR RS A | (R0 A4 5 2R A1 IR B LA I ; 2 W2 (2021) A P OULZE J32 5C 32 74 38 5K

W%, WOV 1 SR FR TRDSURIRI P A, B3R SCRRIESE 1 2R R R — P 2 i B 284l
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B0 A TG T8 SR AT 5 BV S U (B S 2 BN T AN [ 48 32 1) B 17 14 SR
M ERATAEZE 5T, W ARTE I — A BA R EEGER ArAEZE (WA RS 25 ,2023) , ASSCIR 48
AT AWFFE R  FEDFFRESR X R KI5 XA — 2 Q8. 1 55, OF ST HE L5 LA By
FEMTCIE TR B = e T HE SR s LR, WF S G 43 v 5 07 48 B Al 20 S )t 5 1)
GH s B W ] Z2 R iE e T HAR R LA GO B2 A5 1648 AR . WF50
FE K 255 Al T S0 B A R A0 35 TF SR, X GOWL I 5 R AR5 Aol B 13 WF 58 e v el
b H T RIS BAT A B RIS B EL

2 WARIEZE

ARSI R — Ty 2 a3 A iE AR A B e AE AL RS v B 0T 28 B Al 0 SR I ) 2o o g
WA By, BE2% - Kk 7 (Ruth Wodak, 2015) 48t (9 = 2k B IS HE 42 SRy A BAF 5% H2 41k T 380
VEIER I HESR AT = AR . 0 5 P R T 0 LA P o e, B A T SR 4 i LA
1) MR AR F R . BT BT IS AR SCHR T — > H 20 3 R I | O AE SR 5
W AN TSOU TG 1 18 S WA B — 4R T HEZR (BT 1)

—( zmrw ) EHA T

HEHFAE
SIS F 45

ATt

HEZR S

o/

L smrw ) Pa——

1 Gl SR EEEMAIESR
TR AR SO 45 R NS IR G, F0E U0 Ak B A 1
TEORIE I BRI (AR 55,2023) o ABFF0RAE B i HE T H Wmatrix 4. 0, H iR %
U A b B SR T T P (R A R R A 3 SO, X TR 3 SO A S M R T AT 4y
BT, SN RN 44 H Al PR 1) 32 R SR W, DT 88 7S 0 oMb 7 2 0L )22 TR A 36 ek = R e 49 o A
FaE S
TR AT, A SO T SEHE SR TR | TR Al e B 4y, HE 2R SR W 5 B Al 19 AR i
DURR, BERE MR W 200, BRI SR OUE 35 FRIE A RGE 2 S OW A Fr . KT - A JE

A (David Bernstein) (1984) £ i, BN\ &RHH A AR B HILAA B 1y, X — Wi [e) 35
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FR%, B, A EME R - 1B FE(Pernill G. A. van der Rijt) (2021) R T4k
R B A7y AR RIS T T 2 (%) A 2 T o D o A 2 S s (18] 2) .« < PR ARRAIE " @ B3 T %
P @ < HhER AL RN S5 QLA R Al AL TR, X SEAE SR RRAS AR B b E AT 2 Al
P E PRG-Il LA (B F2 5K

MEA

Sk =¥
o 73_::}3%& BT
nnovation)
(ideology) ) B )
—HFHEEL (ideology-critical (location)

7% —/ A (location-personal)
A — % J% (talent-development)
FHF (support)

g
—#k H 1 (ideology-expression

=
=

L (training-facts)
raining-quality)

N Zeid Ak Tk

ShEHAL G 4 A kA STE

1 R - :
é)(network) 4% 4 (social engagement)
5% (network-exchange) k enge)
. C o
A #E4 (corporate ranking) ) o423 % (socio-economic
A4 —43, (corporate ranking- development)

! . 5¥EME (diversity)
7 %% (corporate reputation)

£ — &zt (corporate reputation-
contribution)

IEA
B2 flHHEREIERRR

TOLZ 1T, AR SCIR ASZ R TGRS, sl By o SR AURA APRIIRE , i fiE
W TR R A BLAR 7 R R s A AR MR B Sl oeihiE e R R {AE P A
TH AT IR TEE FRIA B RS MR S5 22 bR AE PSR G . AOITE RO AT 5 e BeUstR v Al
PRI BT IO , 384 56 18 U P T 5 81 A 5 M s 45 ROX T (Hyland ,2005: 49) , EA S
RUE T A lb An ] e o ol FHASEAN T I i TR R A A5, A BB XAk A DR ( Lee, 20205
SEARN 55 ,2022) o FETUE, AT SORAR BB I A BORTE M SRR (3R 1), a0l
Uy iz FH X LE TG T RS R IR L S B pE A A B

MR ERATHEZE AR SCEAE MG LU = AMEGE IR, (1) 7R W4E R | b B BCF 4 5
Al (8 FH MR 26 SRR M A AL Aol B 037 (2) 7 P WLAE S, 3 4 Al fik FH WO S AE 2R S i o

O ARBRRAE " HEAA 5\ AR AR < QB S Al SR BT IR A 3T 5 30, < O (0L 5 VR £l B 48 5 19 2238 LS RIAZ A D0,
U ER A P B A A0 A (D3R e T LA SG 3 il A PR 35 ) A A B, < B0 S A el AR I A
FWVSAE , BT SRR R U A B, < B UI—PA A 9 B AT A A SE B A sl B A, < AR UGB 3 il ) K SR T sl A SR S

@ TR AHESR AL A TR AU Al A B BRI , < AL B — NN SR TE BB, IR 5 R 4 K b3 TR TR 5
NFRAG A S S8 A NFIRAY R e b2 |« SCRe WIS T ll o B3 TR S Rr MR 55

® MM S T HER AL S SRR R AR AR 2 S SR 2 4 < A BkaRH A BRI, < Ak HEA T e H Al £
Pl e L, < il HE A2 — BT 8 Al 228 AT, < il 7 5 Ml A A AR BB, < Aol PR B — i o B R Aol B A Y

@ Al A SRR PUANMER AR S 57 AR A A TE T, BRI 5C T Al T T 9 40 28 1Rk e LA B Aol b 422
TR, “Ab TR R R R AL S AT L ZRL T IR
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A A By (3) TEASOVLLE B, 32 il feft WIS 50 37 15 54 s ke S AA) £l B 172
R OEEETERIENS %

IERRE A A B may, might, could, would
A 0 37 3 34 17 seem, assume, suggest, feel, tend to
N Y 9] A gl R perhaps, likely, mainly, relatively, kind of
W e in general, assumption (that), to certain extent
o A A B0 must ( possibility) , will, shall
N4 I 3417 demonstrate, show, find, point out
A e Y 7537 An g 17 actually, always, clearly, in fact, obviously
B2 it is well known (that) , the fact that, undeniably

3 WIRAE

3.1 #&HH £

AR SCIEI T (A AT b =) (Forbes China) & AR “ 2022 W B 257 100 527 £ Hh
5| 1 S T o A s i B < o |V = S T D €28 & T BT s AR e <
M AERS BRI S (EER I3 Al B 5 SCE W TS AN % 56 38, B S Ak 190 1 3R A 5y
AR AL FR oA ) F B AT A AR S 5 a0 5t AR ] B 1 P R R T TR
R MG, BT X AR s A b8 TR HER 58— 8 = S LRSS 1
AP R AN AE A FEXT G2, A0 FG s TR Fa] B B BRARLRI VK

HRAE(2020 - EBF AT R ) , R F AT C A, B, ATk
T _EIRVUZR A AE 2020 2 2022 AF 0] A AR ()4 [, B2 1 AH I #Y PUAS 58T iR 2E , DL 4
TP 7 i 2 A 7 I ] 78 8 SO P A A N2 (3R 2) o

F2 NRGUIHEESBMEFE

iR fTEEE k48 1K
HE B % 66 60 75 57
IR 44 102 44 998 45 703 44 079

3.2 AR B

ARG EIEAL P BN R - (1) 48 F Wmatrix 4. 0 $H50 DU S A5 18 wb B0 3
AR T SCIER, TS5 25 Al i TR ME . (2) {8 UAM CorpusTool 6 Xif i i 8] 412
TE BT B DU 2R HE SR SR 1 LR bRt AT SR B GE 11, a0 2 5% A vRE A 2 | N2 A 5 2

ST T SRR T AR XSS R T TR EAE . (3) f# ] AntConc4. 3. 1 XA
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PRI BRI (0 BT S 1 AL LT R AT, HER A M 1093
4 HRSHR

4.1 B 5 R M
W58 E Seiz . Wmatrix #5147 358U 0E 434, PG ZE Al 8 [ rh B B0 T 8 e il X

B(F3MFEL),
£33 HFENEHESAE

BN B MEDRE i35} UAY/S
digital, online, digital, online, IT, computing, internet, online,
v program computing digital laptops
technology, science, technology , technology, technology ,
Yl lab technological technological, formula technological , engineers

SER TR X ey AT U Y Y2 (5 RBORAITHRD) 1 YL (— R BOR) 3
B A Ml AT P T TP 28 38 T AT IR A B 2 B A B9 By, LA AN digital | computing
retail ,sales online technology . e-commerce 45, =22 F THi IRl Ay BRI 55 2580 Fg T
EAWENECFHOR MR S5 B0 50y, 8 T Al xk B FIN i3k, (1) frs, « digital
ecosystem” (BUFAESRG) AL G ESRGE M2 — & 1B B e i 735 4%
X BB, 80 A S By, RS R R A S 5O 4E X — 20 Y
WA AEBRG, X— AT LA (2021) BYBFTE 4R — 2, B A SeA b R B0 114 35 0TH
SCIE FEE IR A A 1 5Tl 55 2 U FNAT M A 25 A Mb FEARAE B . IRFE S5 (2020) 7EHF
FEANI G T SCHE A W I R4 2 3, Aol B A0 1Y 32 280 SO AR Al 5517 B
AR TR R RARIE”

(1) This trend has also fragmented the digital ecosystem , engendering the rise of more non-
traditional digital platforms such as new gaming and esports communities, retail media platforms
and the metaverse calling for a greater specialization in skills. (B¢A8)

2B AT A 4% A A A T SO S i 0] |, & BB TR R A T SO K. 1 (IR
F) P, AR games” (WEXR) A7 FEA 1, 50 1 IS TR 90 26 i Xk 0Tl ) (2 35 4 4, A 91
(2) P, B THAE AR B B X 28 S B X e B B SRR 1 2 o A= R TR W ek b A0 B IR
P TR R P O, 1 TR G B 4l B 0y 2 & T & B AN B W AR | i
REME R R 2 5 MR,

(2) To that end, Tencent is partnering with several universities in Southeast Asia to

encourage their students to join Green Game Jam for Youth and promote environmental solutions
.63 -
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needed to make the world a better place. (F&il)
x4 BHIBEHRSHRE

FIEXE = 3R
K5.1: Sports games, sports, goal
S1. 1. 3+ Participating meeting, conference, collaboration
JEH
B3: Medicines and medical treatment medical, healthcare, hospitals
A9-: Giving giving, provide, donations
M3 Vehicles and transport on land platform, drive, traffic
MEEE
T1.3; Time: Period year, week, months
T3-: Time: New and young new, innovation, innovative
B A
X9. 1+: Able/intelligent capabilities, intelligent, efficiency
N1: Numbers quarter, 2021, billion
AS5.1: Evaluation: Good/bad ranked, quality, standards
Nk L1+ Alive life, lives, alive
03 Electricity and electrical equipment electric, electronics, battery
02: Objects generally products, devices, core

B L O E B ARURIL/ N A A A Al 7 Pl P T 2% AR 55 o B L T AR 3 X
sk M3 [ 44 Kz ], LA platform” (-6 ) 1 traffic” (Fi ) M 40 | S e ) ey B p (e
DIV 5 LR 95 F 2 I 44, 2076 09 FH P G R o 3 T sk T E R, AR
F4EAT T8 S X9, 1R HE) , LA “intelligent” (4 HE ) Fl“ efficiency” (%R ) /FE A & itin] , i B
Al B FHd s B AR BE A Z ool 55 A Ry SR BE 7 SR THE TR R DK R
ATE L 03 (B R A AR ), LA “ electric™ (HL.3J)) Fl“ battery™ ( L) 4 Sy @ Jtin] , 45 1
JE R ERE RS PHE SR RE A AR T — S R e L 3R A
KRR

XMl I £ 2 RS A3BT PT LA HE DU SRl 5 e 1 2 3 SO 18 T 4K
FLAGTRAE, SR T 58 KRN 527, 4% 35 T R TR B S k2347 28 1 181 5% 1 1) J
s, VI T 5 A Z OB BT 4, [RII, 35 28 i Ml A, 38 5 R A 3 S e
AN A SRR AR SR 5 R, SR T EATTE Tl A RS LA

4.2 P AAE R R ok AT

MAESRSREME KT, DUS A Ml (8507 P I 2 2 P 1 AR R B3 T B0 SN oz
- 64 -
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FH57 UL AL S50 URHEARR (R 5) .
5 MREWHIEREBIEITER

30 T i35 Y S
FZ5 2it %
R % R % Uk % R %
3 AR 50 | 16.2% | 46 | 15.2% | 67 | 20.6% | 72 | 23.7% | 235 19. 0%
TR R 5 1.6% 7 2.3% | 23 | 7.1% 16 | 5.3% 51 4.1%

INE ML S E 4 100 | 32.5% | 100 | 33.1% | 119 | 36.5% | 150 | 49.3% 469 38. 0%

Aok 2 T 152 | 49.4% | 149 | 49.3% | 115 | 35.3% 64 | 21.1% 480 38.9%

Bt 308 100% 302 100% 326 100% 301 100% 1235 100%

PUSSHEZ i e 2 2 Al A S DR AE R (T 1K 38.9% ) o IXZBHEARLSCHE AR
I ASETUE WA TR R BT A2 A SO T8, il (3) Bz, Bl LT (L g
JA T AB A AT RSk e T 8 2030 AR sL s Bk b A BR, X — &M 58
PARAE (2021) AT FE PITAREEIR A e, AT ] A BRAR AL T 56 B All, o Al A2 R B3 Al
HETUER N A RRED . ITAER  JE Al D SCH W R 7E A 2 ST AR B 0 B ik 5
T E 2 T BV R A Y A BRI R I T ORAT RSB N B e e
A e A WrEE” OIS T AR RS 5 R, b AL R A e iz LR R ) 3G I 1
RER SRR R, XA AR 1 A Al £ e SO A8 FE IV BE ) B B4R T, X i
B052 AN 1) 388 SR TE AR A BN A AR 2L

(3) We aim to achieve carbon neutrality in our own operations by 2030; reduce carbon

emission intensity by 50% through collaboration with upstream and downstream partners on our
value chain by 2030... ( i B[ ()

“HMEHLAL S 55 RE R R TR LT 5 A At S TR HEZR R (5 HE 38%) .
WX AE BRI TR AN 5 SNG4 5 A 175 10 A S A A s 0SB ) st s HE 4% . PO R Al
e R X —HER LIRS0 (DL 4) 228 Rl R B AL HRESS | X -5 H SR 2 /)
KRAEFATE I AS. 1P 57/3R) IR BE—30, /KRR Z I 2815 & 98 1 St
AR EE, I RIS ok, Z 82 R T m i S0k (Hall, 1976) |, Al
Vo) 308 3 ] S B DG IB A HE 44 , 7% 3 L A i B 3RS SRR bR AR 3 rh I SO fl
AR EOL AN R Ml B A BL T v [ Al ) B B SO s g A s

(4) Xiaomi launched Xiaomi Pad 5 series in August, 2021 and has received widespread
popularity ; its shipments ranking in the mainland of China rose to No. 4 in the fourth quarter of
2021, according to Canalys. (/NK)

FEZR AL HE 2R A T LI AR R AR (o5 1 19. 0% ) o X ZEHEZE 7R T A
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X E B B MO B B AL, Wi (5) Bras  BRAEAE g — e kP R B B Sk 5 i
FRHEAHT 5 U (B, 4o il 2 T v i R A7 76 43 LA R g o B SIS R R AU S S5 BB BOR | RE S
R BE a8 Bl p A 22 551X Tz 3 B K LB R e — kL . Ak A AR IE 2 22 o BT 5 A
AL A TS T U (Dean et al. ,2017) Aol B B9 SCHG ( Price et al.
2018) A S BBTBOR I 1 ( Ruess et al. ,2023) 4%, AHECZ T, 31 FE il 5 SCF RHT H 7RG
Al A EBHFAE” 7 THAAT $R TS ] o SRR ) B2 X0 T 14 o Al A8 [l il 15 A% 4% 0 .
A TR S ABAR 2 AR TR S A 2L [ DG FIER AT

(5) It plans to leverage Lenovo’s extensive selection of premium hardware as well as
innovative next-generation technology such as augmented and virtual reality, as F1 continues to
connect fans with the sport in new and more engaging ways. (FXAE)

0 R A M A7 P A P e D 0 5 TR R HEZR (5 L 4. 1% ) o Al I rh i 42
Lo b3 TARSEUR AL, A 5 T R Al ML ox 55 . X R A5 (2024 ) B3 v SE Aol 9 3 141 e
WA A By AR BIF ST 45 R — 2, BIAH LG b Al 6 A T81 A BE O B SR B3 T A Jes P AR AT
T BRA L 5 I b, 53 T8 o A ) B AR S e b 0 B O, W K B AR I I
(Mahadevan et al. ,2020) TAEA: 1% P71 1 ( Lewis et al. ,2016) %, SZ 84K £ L
M, Al A5 D5 8 53 TAS AR BRI 53 T AR 45 O 43P, SR, FF Aol 25 SC R0 w1
[ B S EE S 32 A, AR ART 3 T B3 TSP R TR 4R 1 A 51 & S —A{EAS P Aok TR LAY
[
4.3 I R HT

JCTETE ARG AT EE R s (3 6 MR 7) |, DUZ Al ok SR ] 17 ASOHA T8 R M 5 1R i) ik
St SRA A B0y, LGSR I 0 (5 HIRA 3 = TR

®o WREPRELFESLL

F3 g MEEBE 530 U\Y S
WK % K % K % R %
A g A 20 242 86. 1% 226 84.3% 252 77.3% 139 66. 2%
ik %0 5 1] 28 10. 0% 32 11.9% 56 17.2% 37 17. 6%
A T 7% 3 2 8l 3] 11 3.9% 10 3.7% 18 5.5% 32 15.2%
N - - - - - - 2 1. 0%
Bt 281 100% 268 100% 326 100% 210 100

M SR BT, Al A T T A B o S R AT Ml A S T T B R O S

&o BAAKE UGV ERE T RIS Lk TR AR B R 2 I H R T

SHIX L BRSNS AL 1 A A5 HLRE B Al B 6y, 7 AT Y s 1 2R B R A

R SR R I w2 Bl (6) s /KA AR 25 Sl il will ™, B ZR ik X 4ill R
.- 66 -
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ke ) B, Al T A SRR S AR, 5 3R R I RTAE SR SR 1 A A
[AIAE , PO R Al ZR A FH 0 Bl 1) e A% 2k X S BRI 2 H AR B9 U8 2 A 0> A8l (7) i, Bl B
L B NN Bl believe” , IR XTHES T B RRE 1 FALIB IAF O, LA SR 33X S L8 |
BCH EIE R R By gty EAA B0 38 SR eR AR A B0, FE RN AL 26 14 A
F AT, AT 4ERR R A FRAN A SR ZU T 5K, 1 0 1 0 (50 PR A9 3 5 T RO i
(Lee,2020.9) , tHELZ T, A LN B35 35 A S840 ] 122 300 10 i R 0L, B 22 b il FH 858
AN E PR BORITE . Al S SCE T I DR S H vl i, I % 8 1 Hh O 2 B 4l A1)
FRmHEAY KERM L BT A STHENEE I S50, XMRETAFENAEXL
SCACRIAN A8 BT i 1 Bk 2 6k o Aol A il MR AT

(6) “Over the next decade, Xiaomi will be a new driving force in the manufacturing
industry. 7 said Lei Jun at the company’s 10th anniversary. (/NX)

(7) “We will continue to focus on becoming a truly globalized company, and we believe

that overseas markets present many exciting potential and opportunities for us to capture,” wrote

Zhang in his letter. (PTHEEE)
®7 EMERSERALE

FEA B&if fTEERR BkAE Y S
R % MR % R % R %
UL oA 24 60. 0% 40 41.2% 28 42. 4% 24 38.7%
A %1 B ] 4 10. 0% 4 4.1% 17 25.8% 6 9.7%
N Ju T 23R Fa g ] 11 27.5% 52 53.6% 21 31.8% 32 51.6%
i 2 1 2.5% 1 1.0% - - - -
Bt 40 100% 97 100% 66 100% 62 100%

il 385 A AR T > G2 RTXT REUR P B A TR LA abb 38 AT A1 A R S 300 T 10 1 o A 7 RS
A3 HT e BRI R A b B o) (5 SRS 35 P A0 R X AT, A X el o ), A S sh il
gz p T H R BR £ Fh b & AT et , (R i s, a0l (8) B, N KRTERG IR R
A% 1o AR 4 J A AT B B AR (R S A RS B Bof B R A ik SR I P X — ATl 4t T
T AN could” Y GE I, DAV 7R (R S B L 35K Uk BH AT 2 8l il 1 kg — P R A S L
il , A Bl T3k S sk A3 OIS 5 > AT RE AR 2 45 2 T & (Hyland , 1998.237) , [RIAE, IU
FASN ARG TN SRR R B . Wi (9) R, DA B A5 BV AE 75 B
ECAT L B S A A B, 3R3R 16 YR H AR A D 7 SR A A8 B R BGH 25 A A A& X I 7
H A AT BT AR E AR, SR, “ suggest” — RGN T 75 B (AN RE 74 FIASE Y]
PR IFBATVE S8 MR e . SXXPRPETE A T SR B 1S A RR A AR BOR ik 7 R R B IR 3

PR bt SR AH IS 2T, il adas FBOMITE, ol REAS B 1 H — > BEREAE 52 oF
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FASR AT BERE , U2 B Al 58 3 A AUIE 4 (Hyland , 1998:237) , 1E =i AU B 3C
PRBIRZIR T, o EREA D T AR A B AR A ST AR B ORI T8 ( Huang et al. |
2018) o AR, Al P & A FPoAOR 1A AN J2 25 5 2 N BRI (UM AR B TR R RO BN R
(Lee,2020) , TETIXEEINSZ AR, AT RE 220 Al 1 15 1AL 476 7 A= ST 52 00, o 6 ] Aol 1o
HOCTERIRIRE , A AT [ P A S I 75 7 1 o TR RIRSORY T8  f FH =2 Ti] 2 8-, LA
S 3l AN R SCHE T 5 R B2 AR R, S THES SCA AR RIBCR .

(8)Zhu Xi added, “If we notice and address the needs of minority groups at an early stage ,
the process of technology diffusion could be greatly shortened. This allows the benefits of new
technologies to become accessible to users with special needs without delay. ” (/NA)

(9) Considering their new challenges and evolving responsibilities, CIOs suggest their

current tech stack has much room for improvement. (HAH)

5 g

A iz 2R TR 700 32080 b A 2R A OOl i = AR B 4 1 o
Bor 2 T A S0 2 03 AR BT TR S . BIFFE A B, A SR O 1, v R e T Al
TEHFIN B AR R v | S AT TR B AR R, A 345 F R CUREEG™ L AL 555 78
HEZRSRWE JT T, AR 5 2 557 F0 Al At 2 TEAT " HE SRl I AR s HLAR W 63T, < A
TR HES AR (o PRI AR BARG ; 72T T SRS 75 T, B Vo 3K 3 f T3 5ok o RIS T
KRR G GRAARMY B 0y, HLIE SR TE B {8 IR 8 22 TR . =R 00 B Oy e 44
TR AR IRSLATAE , HRAR B I, AL AR F o Fh 2 58 e 5 5 2 L 4 32 380 4 s AT
HENIE, R WAL AR I 0 BRHEE AR R Y R S TR R 5 /MR SRR
RE ST LA A2 B DTHR . OWEZE B8 30 5 1 1) v A0 Ad P 0k — 2D B TE 1 225 WL A v O 4 2 114
WP A B, RV Hb (87 2 B Aol 0 i T 3Rk M T AR B AR I e A Bk 2% B AT Al A 22
SRR T T A RE T I O

ARG EE TR PITE A, R T S0 @&, i oy 7t
AV B35 SCAG I RE ) HES A VAR N I B 5 B iy i A T BB P E AR
SEIMRT B R, B s AT A B AT S B 1y BB SR A T R R &
PNTIE =082 SINCI i a8
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A Study of Discursive Strategies for the Construction of

Overseas Identity by Chinese Digital Economy Enterprises
LI Lin LI Yue

Abstract: The construction of enterprise’s overseas identity is of great value in enhancing the international influence of
Chinese enterprises and displaying the national image. Combining discourse-historical analysis with various corpus methods, this
study selects corporate news between 2020 and 2022 from the English websites of four leading digital economy enterprises,
including Tencent, Alibaba, Lenovo and Xiaomi, to examine how Chinese digital economy enterprises construct their overseas
identity from macro-thematic strategies, meso-frame strategies, and micro-metadiscourse strategies. The study finds that: (1) at
the macro level, enterprises showcase their digital and technological attributes through shared semantic domains, and emphasize
their unique technological products and services through specific semantic domains to shape the overall corporate image; (2)at the
meso level, enterprises use the frameworks of “external status and affairs” and “corporate social responsibility” to demonstrate the
major-country responsibilities and commitment, constructing a corporate identity filled with confidence in its own culture and
strength; (3)at the micro level, enterprises utilize boosters to express firm confidence in management, operational strategies, and
industry trends, thereby reinforcing their corporate identity. This study has implications for enhancing the cross-cultural and
international communication capacities of Chinese enterprises, and provides reference for the construction of Chinese companies’
overseas identities and the promotion of national image.

Key words: digital economy enterprises; overseas identity construction; discursive strategies
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